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Poltrona Frau
1 0 0  Y E A R S  Y O U N G

international brandFEATURE

An international brand name representing design, elegance and perfection of Italian-made products, Poltrona Frau is a leader in top of the 
range furniture, and is a beacon for the values associated with the design and production of Italian-made goods.
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F
ounded in 1912, Poltrona Frau has 
been refining its sophisticated expertise 
in hand-crafted workmanship through 
100 years of  history. This expertise, 
perfected through time, continues 

to be passed down by master craftsmen from 
generation to generation. Today, as in the past, 
this heritage of  knowledge and skill is captured 
within each piece of  Poltrona Frau furniture. The 
intimate and timeless elegance, the personality 
of  each individual piece, are the fruit of  the 
craftsman’s skill and a design that enhances hand-
crafted workmanship even in the most modern 
forms. The manufacturing expertise has always 
been combined with research into materials in 
order to obtain the best from leather and from the 
exclusive Pelle Frau leather, modernizing them 
while keeping their original, natural softness, 
warmth and tactile qualities. The same care and 
passion is also devoted to the most innovative and 
technologically materials.

LEATHERSHIP
In 1912 Renzo Frau transformed a seat cover 
into an international passport to success. Since 
then, Pelle Frau® leather has been the key 
ingredient in a unique global story of  historic 
values and contemporary moods, elegance, 
comfort and prestige. The iconic material of  
timeless archetypes, Pelle Frau leather preserves 
the original and natural softness of  the finest coats 
to guarantee its inimitable aesthetic and tactile 
qualities, as well as its durability. Guaranteeing 
the highest quality standards, Pelle Frau is strictly 
natural full-grain leather, the outer layer, the most 
valuable part of  the dermis, with pores either 
partially or completely uncovered, soft, resistant 
to light and dyed right through. Pelle Frau leather 
is divided up into six collections dedicated to the 
living space. Each type has distinctive qualities in 
terms of  its hand, feel, warmth and appearance. 

POLTRONA FRAU MUSEUM
The Poltrona Frau Museum is the company 
exhibition space designed by Michele De Lucchi 
and housed in the industrial building of  Poltrona 
Frau in Tolentino, the place where production 
meets with the outside world. A total of  1400 
square meters housing a collection of  historic 
products and original archived documents that 
have never before been revealed to the public, 
bearing witness to the company's history and 
evolution. From Le Parole di Poltrona Frau and 
Il Lavoro in Poltrona Frau, we get right into 
the company's history through the story told by 
The Ventenni and Le Icone Poltrona Frau. For 
a more in-depth investigation, visit the Contract 
Division and Interiors in Motion. A section in the 



80   november 2015 HOME

FEATURE

Reading Room and Cafeteria is given over to the 
Power of  the Poltrona Frau trademark. Stages of  
manufacture are described on videos as a constant 
flow of  slow, ancient, careful gestures, repeated in 
a timeless rhythm, while interactive touch screens 
can be used to leaf  through traditional catalogues. 
As in all great international museums, the Poltrona 
Frau Museum has its own cafeteria and bookshop 
facing out onto the little courtyard adorned with 
plants, where we can stand, admire and study.

POLTRONA FRAU ICONS
There are products that are always bound to 
stand the test of  time and become to some degree 
archetypal and eternal, these are Icons. They 
are no longer just extremely well designed and 
comfortable armchairs, chairs or sofas, but have 
become symbols. They are symbols of  a period 
and symbols of  the work of  a great designer. 
These pieces will be clearly marked with the logo 
Icone Poltrona Frau Icons, even though all the 
products by the company are destined to be in 
homes for many years and progressively become 
design classics.

VANITY FAIR
Officially named the Model 904, but known, since 
1984, as Vanity Fair, over time this armchair has 
become the very emblem of  Poltrona Frau. The 
project, which was first produced in 1930, four 
years after the premature death of  Renzo Frau, 
would appear to have been re-elaborated, as a 
great many others would be later, from the designs 
left by Renzo. The strong volumetric configuration 
of  Vanity Fair has raised it to the status of  a 
universally recognized icon of  Italian design.
 
ALBERO
Conceived in the late 1950s as a floor-to-ceiling 
free-standing bookcase, Albero was designed 
for use in interior settings rather than for serial 
production. Only at a later date a number of  
examples were revisited by Bernini. The Albero 
is formally associated with the neo-liberty period 
and, in terms of  product type, to the floor-to 
ceiling bookcase systems that were popular 
throughout the 50s and 60s with pieces by Franco 
Albini for Poggi and Ico Parisi for M.I.M. The 
structure stands out both for its complex cabinet 
work and for its sculpted nature, acting as the 
centerpiece of  a room.
 
ITALIAN MASTERPIECES
Elegant and majestic architecture. Ceilings 
at times completely frescoed. Nothing else. 
A wonderfully Italian space. A rarefied and 
suspended atmosphere. The hall of  a majestic 
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palace, flooded with natural light. And at the 
center of  the scene, a single furnishing: an icon 
of  contemporary living. An aesthetic coupe de 
théâtre followed immediately by the feeling of  
perfect harmony. A shape whose timeless beauty 
resonates with the geometries, colors and details 
of  its surrounding context. Italian Masterpieces. 
For its new campaign, Poltrona Frau has chosen 
some of  the ancient palaces, vast dwellings 
and historic rooms that make up the extensive 
heritage of  Italian art, from Venaria Reale in 
Turin and Palazzo Corsini in Florence to Palazzo 
Colonna in Rome.

Each one is an exceptional location, where the 
individual Poltrona Frau furnishing offers a 
synthesis of  the values intrinsic to the brand 
and to Italy. Archibald and Gran Torino are the 
latest projects in a line of  classics such as Chester, 
Lyra, Intervista and Vanity Fair. Each one is an 
expression of  the skilful craftsmanship, which finds 
a perfect home in these unique environments.

The new campaign is the natural evolution of  
communication inspired by the intelligence in 
the hands of  our craftsmen, a culture of  know-
how. A noble and conscious craftsmanship, 
bordering on art, for which Poltrona Frau is an 
international ambassador.

With Italian Masterpieces, the brand takes a 
modern “grand tour:” an evocative journey of  
discovery to places of  art that, although secluded 
and at times hidden, are full of  charm and beauty. 
Masterpieces that abound in Italy’s towns and 
countryside. Architectural masterpieces and 
wonderful interiors that tell a story, a tradition, 
a vision of  the world that forms the company’s 
DNA. For over a hundred years, Poltrona Frau 
has absorbed its love of  the most authentic Italian 
excellence. A heritage of  art and culture where the 
brand’s roots run deep. A
horizon of  thoughts and ideas that creates the 
intelligence of  the hands of  our craftsmen so 
intrinsic to Poltrona Frau’s raison d’être.

MAKING MASTERPIECES
At Poltrona Frau every creation is the product of  
experience, with skills handed down through the 
generations and perfected over time. The expert 
hands of  our craftsmen design, sew, finish and 
stitch. They define details and folds and mold the 
leather, expressing their expertise impressively 
and with great artistry. This manual intelligence 
is continually enriched with new skills. Each 
craftsman approaches his work with awareness, 
putting his hands and mind into every single detail 
to help create the masterpieces of  Poltrona Frau. 


